
Karpowership
Case Study



Karpowership are a member of Karadeniz Holding. They are the owner, builder and 
operator of the world’s largest fleet of floating power plants. Karpowerships provide 

a turn-key energy solution for shortage-stricken countries.

Karpowership needed a creative agency to help them update and refresh their brand. 
Magnetic were appointed to create a range of design work, including new websites, 

refreshed marketing literature, exhibition stands and social media management.



The main design challenge was to build awareness of the 
Karpowership brand and educate people on their key activities. 

Magnetic were tasked with developing marketing material that would 
inform audiences of Karpowership’s position as an industry leader, 

whilst promoting the humanitarian nature of the work they do. 

Design Challenge

Solution



Magnetic designed a series of 6 country specific websites 
for each of the six countries Karpowership operate in; 
Mozambique, Ghana, Iraq, Lebanon, Indonesia and Myanmar. 
Magnetic were responsible for all aspects of website design 
and development.
 
All sites followed a similar layout with consistent branding 
and content. The user-friendly, fully responsive sites displayed 
key information about the Karpowership fleet.

Web Design





Magnetic developed a range of visual communications  
for Karpowership.

Karadeniz Energy Group Leaflet  
A double sided A4 leaflet explaining Karadeniz Energy 
Group’s key activities, major milestones and information 
about land-based plants and powerships.

Main brochure  
Complete redesign of the existing corporate brochure, 
available in 6 different languages.

Greeting cards  
Bespoke eCard designs for special holidays and events.

Advertisements  
Eye-catching printed magazine and newspaper ads.

Print Design





Magnetic created infographics with interesting facts 
and statistics about the Karpowership fleet.

Infographics



Magnetic developed a social media strategy that would 
position Karpowership on 4 different social media channels: 
Twitter, Facebook, LinkedIn and Instagram. Bespoke visuals 
were designed to be used in posts, as well as original graphic 
design for profile images, headers and banners. 

Social Media 
Management



Magnetic designed exhibition stands and events collateral to 
be used at ship inauguration ceremonies and exhibitions such 
as the World Energy Council and the Africa Energy Forum. 

Exhibitions and Events



Magnetic helped Karpowership educate people on their 
commitment to Corporate Social Responsibility by developing 
an end of year report and a series of videos. Magnetic also 
designed notebooks and school bags to be distributed to 
school children, and banners and signage to be used in their 
computer lab in Ghana.

Corporate Social Responsibility



‘Run for Future’ Campaign  
Magnetic designed walls, banners, a teaser video and various 
promotional materials to assist with the internal launch of 
Karpowership’s ‘Run for Future’ HR campaign.

Design templates for internal mailings  
Magnetic redesigned templates for internal communications, 
such as holiday requests and new baby announcements.

Design templates for job postings  
Magnetic redesigned templates to be used on job boards to 
advertise new vacancies within the company.

Internal HR Campaigns



Magnetic provided constant operational support to assist with 
the print production process for creating all printed materials 
and promotional items. By collaborating with producers in 
both Turkey and the UK, Magnetic ensured everything was 
produced according to the design brief and delivered on 
time. Magnetic also worked in partnership with a PR agency 
in Myanmar to ensure the Burmese website and marketing 
literature was entirely accurate.

Operational Support



Magnetic were responsible for a number of general design
tasks such as updating and refreshing presentations,
retouching ship photos and creating invitations. Magnetic 
were also responsible for regular website updates with recent 
press coverage, images and CSR projects.

General Design Tasks



Magnetic established a strong visual style which became 
a template for all global communications, with consistent 
colour schemes, typography, icons and imagery. The 
design material created allowed Karpowership to clearly 
communicate their key benefits and main messages using 
icons and clean design.

On social media, Karpowership’s LinkedIn followers grew by 
369%, and likes on their Facebook page increased by 147%. 
The social media strategy also achieved great success in 
becoming a tool for employees to feel proud of their company, 
with posts being liked and shared across the world.

Results



www.magnetic-london.co.uk


